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BEAUTY SALONS LEND A HAND IN THE 2004 ELECTION

---------------------------------------------------------------

Voter Registration at Salons: Where voting is a beautiful thing
More than 2000 beauty salons in eight states, including all the U.S. stores of The Body Shop, are taking part in a voter registration and get-out-the-vote effort spearheaded by 1000 Flowers, a non-profit, non-partisan grassroots group based in California. 1000 Flowers’  “Nail the Election” campaign is aimed at getting more women to vote in the 2004 Presidential Election.

With its “Adopt A Salon” program, the group has enlisted beauty salons in California, Florida, Nevada, New Mexico, New York, Ohio, Oregon, and Pennsylvania, targeting zip codes where there are high rates of unregistered women voters. Salon owners will display at their front counters the eye-catching 1000 Flowers “Voter Registration Beauty Kit,” containing nail files bearing slogans like “Shape the Oval Office: Vote Nov. 2” and “Don’t let this election be a nailbiter.”  The Beauty Kits also contain information on how women can make a difference in the political process and voter registration forms so women can register on the spot. Women can also register to vote at the group’s web site, www.1000flowers.org. 

“We are delighted by the overwhelming response we are getting from salons that want to play a role in this year’s election,” said Francesca Vietor, 1000 Flowers co-founder. “We targeted beauty salons because that’s where women hang out and have time to discuss important issues that affect them personally, like health care, jobs and education,” said Vietor. 

Some 22 million single women did not vote in the 2000 election, and 16 million of them weren't even registered to vote, according to research by Women’s Voices, Women’s Votes. If single women vote their true numbers in November, they could decide who the next president is. 

In early October 1000 Flowers will switch gears to getting out the vote with its “Vote! It’s a beautiful thing!” campaign, asking women to commit to vote.  As part of the campaign, 1000 Flowers is launching “Nail the Vote” manicure parties the week of October 25, 2004 to encourage women to host parties and paint each other’s nails red, white and blue with v-o-t-e-decals to spread the word about voting woman-to-woman.   There will be a limited number of Manicure Party Kits available to women who agree to host parties, with nail polish, decals, lipstick, a voter “checklist” and other information.  1000 Flowers is also encouraging women to “Arrive With Five” by bringing four friends with them to the polls on November 2.

“Voting is a beautiful thing for the mind, spirit, and civic body,” said Co-founder Deborah Moore.  “We want women to exercise their rights and make our democracy blossom.”

“These are cuticle times, and women can shape the Oval Office and decide who our next President will be,” said Vietor,  “but only if they vote on November 2.”
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